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brand
strategy

This Brand Manual defines the foundation of our brand and provides
a framework for consistent communication and growth.
It introduces our vision and mission - the guiding principles shaping

everything we do.

Vision:

We work with developers all over the world to unlock the full potential
of software - so ideas can grow, problems can be solved and the future
can be shaped.

Mission:

At Omnis Software, we believe software innovation should be within
everyone's reach.

Our mission is to empower organizations of all sizes to turn ideas into real

outcomes by accelerating the journey from idea to implementation, blending
efficiency with flexibility to unlock what's possible. By providing powerful tools
that combine efficiency, usability, and adaptability Omnis makes it faster,

easier, and smarter to bring innovation to life.
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core
values

A spirit of innovation, customer satisfaction, teamwork and integrity

characterize Omnis’ values.

Giving users and pro developers the best tools to build software without limits.

Fast development, faster results, no compromise.

One platform, endless possibilities. Adapt to any business, any system, any goal.

No complexity, just creativity. Making the complex easy and accessible.

Powering what's next in every industry.
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introduction

Technology and design are important dimensions

of a brand and contribute significantly to the brand
experience. The sum of the positive brand experiences
leads to the securing of a consistent brand perception
and thus directly to the strengthening of the brand.
The perception of a brand has a direct influence on

customer loyalty and customer satisfaction.

When needs become
desires, the brand
serves as a guide
through the oversupply.
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brand personality

values and tonality

Our Omnis brand personality sliders help us to set the tone for your brand

and product communication. This is not about a rigid either/or, but about

establishing tendencies for value and tonality which build the core of our

brand and products identity.

empathetic
emotional
accessible
unconventional
understated
informal
modest

young

defensive

distant
rational
exclusive
mainstream
eye-catching
formal
self-confident
established

aggressive
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the use of this corporate design
style guide supports the development
of a loyal and lively brand community.
let's benefit from the advantages of
a holistic, sustainable brand
communication.



main
® brandmark.

)
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our logo

The Omnis brand logo

omnl

Logo dimension and protection area - the logo is to be used
only in the manner described below.

oMAIs

>20 mm

- The logo must always be displayed
as a complete word mark.

The use of several letters or one
letter alone is prohibited.
The minimum width of the logo is

20 mm and must not be undercut.

Omnis // Corporate Design Styleguide // 2026



o The dimension of the shelter around the logo is defined
p rOteCt I o n a rea by the letter “n”, which is included in the word mark.
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logo versions

1. Main logo blue/
orange > general use
on white and light
backgrounds

2. Inverse logo white/
orange > only for
use on Omnis Blue

background

The brand logo must
never appear in white
or negative form, nor in
black on a white
background. These
variations are not part
of the approved brand
identity.

There are two colour versions of the main

brand logo possible

oMmnis
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logo versions

Black logo
>only for use in
greyscale (stamp,
fax, etc.)

oMmAlIs
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incorrect
use

The official logo may not be altered in any way.
Please ensure that the logo is used correctly by

following the information in this guide.

Limitations/ Restrictions
© Don't rotate.
@ Don't distort proportions.

€@ Don't add a drop shadow or other
special effects.

€@ Don't change the colours.

@ Don't disturb the protection area.

MN\S

omnis

oMmANIs

omnis

omnis
| o
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correct use on
backgrounds

v/
oMmnis

oMmAIs

@ omnis



prohibited use on
backgrounds
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brand architecture

overview

1, Linvel:

Company
Umbrella branding
Far care business

2. Lavel:

Product

Umbrella + Product

Praduct branding far
dedicated products

3. Lewal:
Specification/Project
Wmibrella + Specification
Far dedicated profects

lolaalal -0
OoMmnliss
®MmNIiSocaden
OMNISs:

omnis

4, Lavel:
Expartisafapplication/Originator
Umbrella + Application

For Indication of expertise

omnis.net

5. Lovel:

Brand slogan

For content and brand
recagnition

The future of opp development.

Rernark: brand slogan not for use in
combination with product kagos

Omnis // Corporate Design Styleguide // 2026



Omnis Studio

The Omnis Studio
logo must always
be displayed as a

complete word mark.

The use of only one
part of the logo
standing alone or
other arrangements
is prohibited.

The use on different
backgrounds may
be adapted from the
main logo.

There is also a white
and a black version.

omnlisstudio

We have defined a logo for Omnis Studio.
Only use the logo in this combination.

studio
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prOdUCt Iogo We h defined al for Omni Cod
o m n is n OCOd e Only use the logo in this combination.

The Omnis noCode
logo must always

be displayed as a
complete word mark.
The use of only one
part of the logo
standing alone or
other arrangements
is prohibited.

The use on different
backgrounds may
be adapted from the

main logo.
There is also a white
and a black version.
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We have defined a logo for the Omnis Suite.

o m n is S u ite Only use the logo in this combination.

The Omnis Suite
logo must always

be displayed as a
complete word mark.
The use of only one
part of the logo
standing alone or
other arrangements
is prohibited.

The use on different
backgrounds may
be adapted from the

main logo.
There is also a white
and a black version.
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product logo
Omnis dbGo

The Omnis dbGo
logo must always
be displayed as a

complete word mark.

The use of only one
part of the logo
standing alone or
other arrangements
is prohibited.

The use on different
backgrounds may
be adapted from the
main logo.

There is also a white
and a black version.

We have defined a logo for Omnis dbGo.
Only use the logo in this combination.
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We have defined a logo for Omnis Consulting.

0 m n is Co n S u I ti n g Only use the logo in this combination.

The Omnis Consulting
logo must always

be displayed as a
complete word mark.
The use of only one
part of the logo
emanisconsulting
other arrangements
is prohibited.

The use on different

consulting

backgrounds may
be adapted from the

main logo.
There is also a white
and a black version.
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s pe Cif i Ca ti o n/ We have defined logos for all specifications

and projects. Only use the logo in this

project logos

The specification and Q

project logos must Q

o OMmnNIStorum store

mark. The use of only

one part of the logo @m n ' s STO re

standing alone or
other arrangements

are prohibited. @m n | SOCOdem g 0

The use on different

OMNIS L. emnis

be adapted from the ]
technical

@m n ' = developer committee
= resources

main logo.
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app icons

Since images are
perceived by the
brain much faster
than text, the app
icons for brand and
products can always
be used where
space-saving basic
communication is
necessary.

Omnis Studio
App lcon

Omnis
App Icon

Omnis noCode
App Icon

Omnis Suite
App lcon

Omnis dbGo
App lcon

Omnis Consulting
App lcon
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brand slogan

The brand claim
explicitly describes
the brand core, its
brand benefits, and The future of app development.
the brand promise
for the target group.
The use of the

claim is to be

used exclusively

in connection with
the Omnis brand
and NOT when it The future of app development.
is Omnis product

communication.
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brand web address

For special forms

of presentation it
can be useful to
display the web
address directly. The
developed URL-logo
connects brand
appearance with the
information to the
website - and can
also be linked to the
slogan as shown.

omnis.nct

The future of app development.

omnis.nct

The future of app development.
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) 5 brand & product
® colours.
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primary

brand colours

We have defined a
strict colour palette
which is restricted
to the colours
below. This gives the
brand a very unique
look and feel that
enables Omnis to
be distinguished
instantly.

The colours can be
used for all media
channels offline and

online.

Omnis Blue I.

Cmyk. 100\ 20\ 00\ 00
Rgb. 00\ 142\ 214
Hex. #008ed6

Main part of the logo and

for use in backgrounds and
headlines.

Only use the colours shown below in the

exact mixes (Hex, CMYK or RGB) depending

on your medium.

Omnis Blue II.

Cmyk. 100\ 45\ 08\ 05
Rgb. 15\ 108\ 177
Hex. #0F6CB1

For use in backgrounds.

Omnis Orange.

Cmyk. 00\ 55\ 100 \ 00
Rgb. 255\ 155\ 000
Hex. #ff9901

Colour of the dot element and
also for use in backgrounds
and to set highlights.
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product

colours

Omnis Studio
Blue.

Cmyk. 95\ 85\ 00\ 00
Rgb. 00 \ 54\ 200
Hex. #0036¢7

Omnis noCode
Green.

Cmyk. 85\35\45\ 10
Rgb. 05\ 125\ 130
Hex. #057c82

Omnis Suite
Purple.

Cmyk. 80\100\25\ 15
Rgb. 80\ 30\ 105
Hex. #501e69

Omnis Suite
Light Purple.

Cmyk. 45\ 80\ 00\ 00
Rgb. 200\ 30 \ 255
Hex. #c81eff

Only use the colours shown below in the exact

mixes (Hex, CMYK or RGB) depending on your

medium. The product colours may only be used

for the defined product ranges.

Omnis dbGo
Red.

Cmyk. 30\ 100\ 60 \ 30
Rgb. 140\ 00\ 60
Hex. #8c003c

Omnis dbGo
Light Red.

Cmyk. 00\ 90\ 65 \ 00
Rgb. 255\ 60\ 75
Hex. #ff3c4b

Omnis Consulting
Blue.

Cmyk. 90\ 80\ 45\ 50
Rgb. 25\40\ 65
Hex. #192841

Part of the Omnis Studio logo and
only for use in connection with it.

Part of the Omnis Suite logo and
only for use in connection with it.

Part of the Omnis dbGo logo and
only for use in connection with it.

Part of the OmnisConsulting logo and
only for use in connection with it.

Part of the Omnis noCode logo and
only for use in connection with it.
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print & online
media

About Work Sans

Work Sans is an open source font that can be downloaded via Google
Fonts. It is used as a base font for all media, print and online. Head-

lines can be set in all Cl colours.

https://fonts.google.com/specimen/Work+Sans?selection.family=Work+Sans

Headline Semibold.
This is a sample text

Subheadline Semibold.
This is a sample text

Copytext: Regular

Lorem ipsum dolor sit amet, consetetur sadipscing elitr,
sed diam nonumy eirmod tempor invidunt ut labore et
dolore magna aliquyam erat, sed diam voluptua.
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powerpoint
online font

About Century Gothic

This font family is defined for the PPT presentations to ensure a holistic
appearance of all PPT presentations. Since this font is pre-installed on
Windows as well as Mac, everyone can work with the Omnis-PPT masters

already provided. You will find all possible design options in the Master.

Headline
Subline black 25pt

Copy 18t

Teaser 60pt
max 3 lines
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brand communication
elements

Here's how you
should use graphic (')m n I 5 (o)m n l =

design to stand out
from the crowd and

The future of The future of

communicate your
app development. app development.

brand effectively.

For strengthening
brand perception,
here are several
examples of how logo,
colours and graphic

The future of
app development.

element can be used.
Additionally, it is

amns.net

shown how the slogan omnis.net

can be put into the
focus in different ways.
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brand communication
elements

Branding promotes

B 2.5 8 = #1 &
confidence and trust. _.l.m q o
BMnIE ML
ry EPird
Dmnis Seftware

If the graphics are

used well - users will

FEATURES
TO CODE &
SHIP FASTER

be able to recognize
our posts quickly.

This applies to socials

as well as to all other

fast moving digital
media in particular.
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product communication
elements

For a positive

differentiation of @mnisst
PRO APP
our brand as well as DEVELOPMENT

an effective further FOR EVERY DEVICE

development, a
strategic linking of

brand and product
omnis

is particularly BUILD APPS
important. The POWERFULLY SIMPLE

product graphic
elements therefore
build on the brand

) o omnis
visualization. BRIDGING

No Code & Pro Code

Omnis // Corporate Design Styleguide // 2026



product communication
elements

For a positive
differentiation of
o brand a We” a THE powerful GUI & IDE anc
an effective further muc

development, a
strategic linking of
brand and product

is particularly s @
important. The 7 tfor omnis applications

product graphic

elements therefore
build on the brand

visualization.
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)8 iIimages &
® graphics.
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b d The chosen visual language complements the defined
ra n “look and feel” for brand and product and supports the
significant branding elements. The picture says more

o o
p I Cto r I a I Wo r I d than 1000 words and reflects the brand world vividly.
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b d The chosen visual language complements the defined
ra n “look and feel” for brand and product and supports the
significant branding elements. The picture says more

o o
p I Cto r I a I Wo r I d than 1000 words and reflects the brand world vividly.
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Product graphics play a key role in making brand

p rOd u Ct g ra p h ics identity visible and tangible.

They act as a visual bridge between the overarching

brand world and the specific product features.

Through consistent
design elements -
such as colour, shape,
and typography

- recognizability is
strengthened and an
emotional connection
to the brand is created.
In this way, product
graphics significantly
contribute to

communicating both
the brand perception
and the individual
character of each
product.
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Product graphics play a key role in making brand

p rOd u Ct g ra p h ics identity visible and tangible.

They act as a visual bridge between the overarching

brand world and the specific product features.

Through consistent
design elements -
such as colour, shape,
and typography

- recognizability is
strengthened and an
emotional connection
to the brand is created.
In this way, product
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the brand perception
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Product graphics play a key role in making brand

product graphics

They act as a visual bridge between the overarching

brand world and the specific product features.

Through consistent
design elements -
such as colour, shape,
and typography

- recognizability is
strengthened and an
emotional connection
to the brand is created.
In this way, product
graphics significantly
contribute to
communicating both
the brand perception

and the individual
character of each
product.
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Product graphics play a key role in making brand

product graphics

They act as a visual bridge between the overarching

brand world and the specific product features.

Through consistent
design elements -
such as colour, shape,
and typography

- recognizability is
strengthened and an
emotional connection
to the brand is created.
In this way, product

graphics significantly
contribute to

communicating both
the brand perception

7 X

and the individual
character of each
product.
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Product graphics play a key role in making brand

product graphics

They act as a visual bridge between the overarching

brand world and the specific product features.

Through consistent
design elements -
such as colour, shape, @mn|SConSU|t|ng
and typography

- recognizability is
strengthened and an
emotional connection
to the brand is created.
In this way, product

graphics significantly
contribute to
communicating both
the brand perception
and the individual
character of each
product.
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g ra p h ics This product logo fuses brand identity and product

expertise for a dedicated target group.

Omnis Studio
Blue.

Cmyk. 95\ 85\ 00\ 00
Rgb. 00 \ 54\ 200
Hex. #0036c7

OoMANISstudios=

Part of the Omnis Studio CE logo and
only for use in connection with it.
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graphics

The enhanced product aesthetics directly related to the

product name “Community” is enabled for a variety of

defined users with this specific graphic. The unique look

enables quick recognition.
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omnis.nct

The future of app development.




